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Social commerce users 
to touch 228 mn by ’22

There are currently about 157 mn social commerce shoppers in India: Report

Shopping pattern
The 157 mn social commerce shoppers comprise 53% of total online shoppers in 
India, according to the report by WATConsult.
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I
ndia is forecast to have 228 million
native social commerce consumers by
the end of 2022, a 45% jump from the
current user base as more shoppers dis-
cover newer ways of buying goods

online through social media apps like You-
Tube, WhatsApp, Facebook, and Insta-
gram.

A new report defines social commerce as
shopping done or brands discovered via
social media platforms such as WhatsApp,
Instagram, and Roposo. It does not include
re-selling or video-selling platforms such as
Trell and Meesho which have proliferated
currently. There are currently about 157
million social commerce shoppers, com-
prising 53% of total online shoppers in
India, according to the report by WATCon-
sult, part of Dentsu’s digital agency Isobar
Company. The report tracked consumer
sentiment and attitude towards social com-
merce usage.

In India, Google-backed video platform
YouTube leads as a platform used for social
commerce followed by Meta-owned What-
sApp and then Facebook. Younger shop-
pers in India prefer to shop on Instagram
and Facebook,
while older cus-
tomers prefer to
shop on Facebook
and WhatsApp.
Social commerce
users are very
likely to make
online purchases
from ShareChat in the future, according to
the report. Over 58% shoppers surveyed
said they are comfortable spending time
and shopping on these platforms. 

Users are drawn to such platforms as the
recommendations and comments help
them in making their purchasing decisions.
Moreover, affordable prices and the ability
to shop on the platform itself instead of
switching to other e-commerce apps or
websites helps shoppers spend more time

on such platforms, the report said.
The report listed mobile and tablet

accessories as the most purchased products
on social commerce platforms, followed by
fashion and accessories, electronics and
appliances, beauty and grooming products,
and sports, fitness and outdoor products.

“Social media and e-commerce are pav-
ing strong inroads in the regular Indian
Internet users’ daily routine. Since the

shopping environment on social media has
ripened, there is huge potential to drive
sales through these platforms,” Heeru
Dingra, chief executive officer, Isobar India
group said.

India’s swelling smartphone population
as well as cheap data is rapidly helping con-
sumers log online and order everything
from affordable cosmetics to groceries.
This could have significant implications for
businesses as shoppers easily discover

newer brands online, make repeat pur-
chases and get swayed by consumer
reviews.  Small retailers are already lever-
aging such platforms, the report said. 

For instance, social media platforms are
the “go-to places” for small retailers in India
to promote and sell products and services
during the pandemic. Small sellers are now
able to sell to first-time online buyers. Small
retailers prefer social commerce due to the

reach of social
media platforms
and their ability to
connect directly
with the custom-
ers, it said.

The pandemic
has accelerated
growth of the

e-commerce industry, and social com-
merce has emerged as a favoured model as
it helps tap audiences beyond the top met-
ros, the report said. 

“The major reasons behind the increase
in social commerce are the abilities of social
media platforms to have several buying and
selling groups, as well as messaging, video
sharing and photo-sharing features that
make online socializing and shopping
highly compatible,” it added. 
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S
erum Institute of India
(SII), the world’s largest
vaccine maker, on Friday

said it has resumed exports of
Covishield vaccine to low- and
middle-income countries,
with the first batch of consign-
ment leaving its Pune facility.

An unnumbered amount of
doses of the AstraZeneca shot
were shipped for export under
the Covax initiative, with
Serum hoping to increase
doses “substantially” into the
first quarter of next year and to
include Novavax Inc’s inocula-
tion at an unspecified time.

SII has cumulatively pro-
duced 1.25 billion doses so far,
a company statement said.

India had halted covid vac-
cine exports in April to cater to
domestic demand as infec-
tions shot up. It decided to
resume exports after the
domestic inoculation drive
gained momentum and
enough doses were available to
meet future needs. “The first
batches of its COVISHIELD
covid-19 vaccine left the SII
manufacturing facility in Pune
earlier today, for distribution
to low- and middle-income
countries via the COVAX
mechanism,” it said. “SII’s sup-
ply of doses via COVAX is
expected to increase substan-
tially into Quarter 1 2022.”

The resumption of exports,
it said, is linked to the com-
pany surpassing its original
target to produce 1 billion
doses of Covishield by the end
of this year. “SII has reached
this milestone ahead of time
via rapid expansion of produc-
tion capacity at its site in
Pune,” it said.

Doses to Covax from SII are
dedicated to supplying 92 low-
er-income countries.
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DELHI JAL BOARD, GOVT. OF N.C.T. DELHI
OFFICE OF THE EXECUTIVE ENGINEER (PROJECT) W-IX

ASHOK VIHAR, OVERHEAD TANK, DELHI-110052
Tel: 011-27303265, Email ID: projectwater9@gmail.com

“STOP CORONA; WEAR MASK, FOLLOW PHYSICAL DISTANCING, MAINTAIN HAND HYGIENE”
SHORT NOTICE N.I.T. No. 04 (2021-22)

SN Name of Work Amount Put to
Tender (Rs.)

Earnest
Money
(Rs.)

Tender Fees
(Rs.)
(Non-

refundable)

Date of
Release of
Tender in

e-procurement
solution

Last date/time
of submission of
tender through
e-procurement

solution

Tender ID

1. Augmentation of water supply through extraction
of ground water by boring & installation of 25
nos. tube wells with construction of tube wells
rooms, distribution mains etc. at Nangloi WTP
complex under EE (Project) W-IX

5,46,76,784/- Exempted
(Annexure-
6 to be

submitted)

1500/- 26.11.2021 09.12.2021 upto
03.00 PM

2021_
DJB_

211629_1

Note: Any further amendment/corrigendum made in this NIT will be uploaded and can only be seen on website http://
govtprocurement.delhi.gov.in
ISSUED BY P.R.O. (WATER) (Naresh Kumar Dargan)
Advt. No. J.S.V. 664 (2021-22) Executive Engineer (Project) Water-IX
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DELHI JAL BOARD, GOVT OF N.C.T. OF DELHI
OFFICE OF THE EXECUTIVE ENGINEER (PROJECT) W-VIII

A-BUILDING, VARUNALAYA, JHANDEWALAN, NEW DELHI-110005
Phone No.: 011-23533083, Email: eeprojectw8@gmail.com

STOP CORONA WASH YOUR HANDS WEAR MASK MAINTAIN SOCIAL DISTANCE
SHORT NOTICE NIT No.: 04/(2021-22)

S.
No.

Name of work Amount put to
tender

Earnest Money Tender
Processing
Fee (Rs.)

Date of
release of
tender

Last date/time
of submission of

tender
1 Installation of Tube Wells at Bhagirathi

WTP and other suitable locations for
augmentation of water supply.
Tender ID: 2021_DJB_211692_1

Rs. 6,05,59,591/- Exempted
(Annexure-6 to be

submitted)

Rs. 1500/- 26.11.2021 09.12.2021 upto
3.00 PM

Note: Any further amendment/corrigendum made in this NIT will be uploaded and can only be seen on website http://
govtprocurement.delhi.gov.in
ISSUED BY P.R.O. (WATER) A.E.E. (Project) W-VIII
Advt. No. J.S.V. 672 (2021-22) (P.K. Sharma)


